
ANNUAL REPORT ON 
OPERATIONS FOR 2025



A N N U A L  R E P O R T  O N  O P E R A T I O N S  F O R  2 0 2 5 2

INTRODUCTION............................................................................................................................................................3

PROJECTS.........................................................................................................................................................................6 

EUpravo Zato....................................................................................................................................................................7

Prevention as a Guarantee.......................................................................................................................................16

Empowering Young People........................................................................................................................................23

PARTNERSHIPS............................................................................................................................................................25 

CONCLUSION...............................................................................................................................................................32



Through the projects EUpravo Zato, Prevention as a Guarantee, and 
Empowering Young People, we further strengthened our position 
as a reliable platform connecting institutions, experts, the business 
sector, the media, and citizens, contributing to the creation of a sus-
tainable and inclusive future for Serbia and the region.

At the same time, we continued to expand and strengthen our part-
nership network through cooperation with numerous relevant do-
mestic and international actors recognised as key drivers of social 
and systemic change. In doing so, we further strengthened our ca-
pacity for joint action, contributing to social dialogue, trust-build-
ing, health promotion, and raising environmental awareness.

Although 2025 brought signifi cant challenges for philanthropic or-
ganisations worldwide, the WMG Foundation expanded the scope 
and content of its activities, demonstrating resilience and adapt-
ability in conditions of rapid and complex change. Our approach is 
based on concrete initiatives that promote economic, social, and 
environmental sustainability, with the aim of encouraging systemic 
change and creating an environment in which individuals and com-
munities can realise their full potential.

During its second year of operation, the 
WMG Foundation continued its mission 
of supporting and encouraging the self-
sustainability of society as a foundation 
for achieving European and global 
competitiveness.
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In the fi rst two years of its work, the WMG Foundation 
developed its activities carefully and thoughtfully, with 
a clear awareness that responsibility towards society is 
not a project, but a genuine obligation. From the out-
set, we chose topics we consider important and part-
ners with whom it is possible to initiate processes that 
contribute to a better future.

I sincerely believe that each of us has a duty to give 
back to the community and the planet a part of what 
we have received from them through birth and life. 
When this responsibility is taken on by large compa-
nies, it becomes even more signifi cant. Their infl uence 
is greater, and so is their responsibility. It was precisely 
from this conviction that the Foundation developed - 
as a space in which business results naturally continue 
through social contribution.

As Chair of the Board and a member of the Board of 
WMG (Wireless Media Group), I am particularly pleased 
that the Foundation’s development is aligned with the 
founder’s vision. Company support has enabled stabil-

ity and long-term continuity, but the essence has been 
partnerships - with institutions, experts, international 
organisations, and responsible actors from the busi-
ness community. Thanks to this cooperation, our pro-
grammes achieve real reach in Serbia and across the 
Western Balkans.

The Foundation builds initiatives that connect knowl-
edge, responsibility, and open dialogue. Each project is 
part of a broader commitment to contribute to a high-
er-quality and more dignifi ed life for people, while un-
derstanding the social and European context in which 
we live and work.

We are entering the next phase with clear standards and 
experience that obliges us to be even more responsi-
ble. We continue to develop a platform of cooperation 
between the business community, institutions, and ex-
perts, with the intention of contributing to stable and 
sustainable development – not as a declaration, but as 
concrete practice.

Introductory remarks

CHAIR OF THE WMG FOUNDATION 
BOARD
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In a time that increasingly tests the limits of trust, soli-
darity, and collective action, I believe more than ever in 
the power of partnerships. At the WMG Foundation, to-
getherness is not just a value - it is the way we work, build, 
and create change.

The year behind us was complex and challenging, but it 
did not slow us down. On the contrary, it further con-
nected us with people and organisations who share our 
vision of a society based on trust, responsibility, and sus-
tainability. Thanks to strong cross-sector partnerships, 
we continued to develop ongoing initiatives, expand our 
capacities, and contribute to dialogue that is more nec-
essary than ever – a dialogue that connects, empowers, 
and drives progress.

Our work is rooted in concrete actions with a clear goal: 
to initiate systemic change and create an environment 
in which individuals and communities can grow, develop, 
and realise their full potential.

Through the EUpravo Zato initiative, we opened space for 
a more informed and meaningful discussion on European 
values, regional cooperation, and public policies, building 

trust that connected us with relevant international part-
ners such as Friends of Europe, the Delphi Economic Fo-
rum, and GLOBSEC. At the same time, through the pro-
ject Prevention as a Guarantee, we continued to change 
the way we talk about health, shifting the focus towards 
prevention, education, and long-term care for quality of 
life. In the fi eld of environmental protection and educa-
tion, we completed the project Empowering Young Peo-
ple, working directly with the youngest generations on 
developing awareness of climate change, while through 
the partnership in the Plant a Tree project we made a 
concrete contribution to a healthier and more sustaina-
ble environment.

Furthermore, we continued to be a reliable partner in ini-
tiatives that contribute to economic, social, and environ-
mental sustainability, building a network of cooperation 
with actors who have the strength and integrity to drive 
change.

Although the past year was marked by numerous achieve-
ments, I am particularly proud of the fact that behind the 
results of the WMG Foundation stand exceptional wom-
en, both on the Board and within our team.

Introductory remarks

DIRECTOR OF THE WMG 
FOUNDATION
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In 2025, the WMG Foundation continued to systematically develop its initially established areas of work, building on existing projects and partnerships while also launching 
new forms of cooperation that further strengthened its social impact and visibility.

Building on three strategically important projects launched in its fi rst year, in its second year the Foundation focused on improving the quality of programme activities and 
strengthening cross-sector links, with the aim of making a long-term contribution to societal resilience and self-sustainability.

Through improved and innovative formats, more intensive cooperation with key stakeholders from the public, civil, and private sectors, and greater citizen engagement, the 
Foundation achieved tangible results in 2025 and further consolidated its position as a relevant actor in the promotion of European values, health preservation, and the deve-
lopment of knowledge, skills, and resilience among young people in the context of contemporary global challenges.

The projects implemented and developed during the second year represent a natural continuation and deepening of our initial vision, as well as a clear step towards stronger 
partnerships and more sustainable long-term impact. Below we present the activities that marked the second year of the WMG Foundation’s work and confi rmed its potential 
for further growth and strategic development.
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The mission of the initiative is to make the EU personally 
relevant to every individual, helping citizens recognise the 

concrete benefi ts of European integration – through stability, 
security, a higher quality of life, and economic development.



One of the key initiatives of the WMG Foundation is the EUpravo Zato project, la-
unched with the aim of strengthening understanding and trust between Serbia, 
Western Balkan countries, and the European Union. The initiative was created 
as a response to the need for reliable, clear, and publicly accessible information 
on European integration, in the context of competing geopolitical narratives.

Through its work, EUpravo Zato strives to bring the values, policies, and pro-
grammes of the European Union closer to citizens in a clear and practical way, 
highlighting the concrete benefi ts of European integration in the areas of stabi-
lity, security, economic development, and quality of life.

During 2025, the EUpravo Zato portal recorded steady and strong growth, with 
an average of 911,000 monthly users, around 2.5 million page views per month, 
and approximately 1.6 million monthly visits. These results confi rm the conti-
nued strengthening of the portal’s visibility, its relevance in the public sphere, 
and the growing interest of audiences in content dealing with European inte-
gration, EU policies, and their impact on Serbia and the region.

During this period, the initiative also expanded its reporting to events of par-
ticular importance for Serbia, the Western Balkans, and the European Union, 
further strengthening its role as a relevant source of information and analysis 
on European processes in the region.

EUpravo Zato - an initiative aimed at 
improving understanding, building 

trust, and strengthening partnerships 
between Serbia, the Western Balkans, 

and the European Union
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EUPRAVO ZATO – STRATEGIC PARTNER AT THE MOST SIGNIFICANT 
INTERNATIONAL EVENTS The EUpravo Zato initiative has positioned itself as a strategic partner at major and important events. In doing 

so, the foundations have been laid for a new type of communication between institutions and citizens, creating 
space for open dialogue and informed decision-making, with the ultimate goal of strengthening trust and accel-
erating Serbia’s European path and that of other Western Balkan countries.
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EU – WESTERN 
BALKANS SUMMIT 

2025For the second year in a 
row, the EUpravo Zato 

initiative was a partner 
of the EU–Western 

Balkans Summit, 
organised in Brussels by 

the think tank Friends 
of Europe.

The summit, titled “Enlargement matters 
– Europe’s new geopolitical, security and 
economic frontier”, brought together Euro-
pean and regional leaders to jointly consid-
er the geopolitical, security and economic 
dimensions of EU enlargement.

The programme consisted of three major 
thematic segments. The fi rst session ad-
dressed the geopolitical, security and eco-
nomic dimensions of enlargement; the sec-
ond part of the agenda was dedicated to 
the economy and investment; and the third 
thematic block focused on the rule of law 
and judicial reform, areas that remain key in 
the accession process.

The diversity of participants gave the sum-
mit particular weight, as it brought togeth-
er perspectives from politics, the economy, 
business and civil society in a joint discus-
sion on the future of the European conti-
nent.

Around 150 speakers attended the summit, 
and it was also followed by a large online au-
dience.
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BELTALKS
– Belgrade Economic Talks  

The EUpravo Zato initiative 
and Wireless Media Group 

(WMG) were partners of the 
international forum BELTALKS 

– Belgrade Economic Talks, 
which brought together 

more than 100 participants 
from Europe and the region 
in Belgrade, including heads 

of state and government, 
representatives of EU 

institutions, parliamentarians, 
business leaders and experts.

The focus was on adapting the European Un-
ion to the new geopolitical reality, with an em-
phasis on the strategic importance of deep-
ening economic cooperation with candidate 
countries.

The forum was organised by GLOBSEC and 
Friends of Europe, in cooperation with the 
embassies of the United Kingdom, France 
and Italy, and the Konrad Adenauer Founda-
tion, and was dedicated to key political and 
economic challenges of the European Union 
and the Western Balkans, with a focus on re-
forms, geopolitical changes and deepening 
economic cooperation in the context of Eu-
ropean integration.

The partnership at the fi rst BELTALKS forum 
further confi rmed the mission of the EUpravo 
Zato initiative to strengthen understanding, 
trust and cooperation between Serbia, the 
Western Balkans and the European Union, 
as well as the continuity of cooperation with 
GLOBSEC and Friends of Europe on events 
dedicated to the European future of the re-
gion.
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This forum is one of the most signifi cant region-
al gatherings dedicated to economics, invest-
ment and development policies, and this year 
it brought together representatives of govern-
ment, international institutions, business and 
the academic community across eight panels.

The Belgrade Economic Forum is an initiative of 
the Delphi Economic Forum and has positioned 
itself as a key platform for dialogue on strategic 
issues in Serbia and Southeast Europe, includ-
ing global geopolitical changes, European inte-
gration and domestic reform processes.

Support for the anniversary edition of the Bel-
grade Economic Forum further confi rmed our 
mission to encourage evidence-based dia-
logue, connect domestic and international ac-
tors, and contribute to a better understanding 
of reform priorities and European policies es-
sential for the long-term sustainable develop-
ment of Serbia.

25th Belgrade 
Economic Forum

The EUpravo Zato initiative 
was a partner of the jubilee 

25th Belgrade Economic 
Forum, held on 17 December 

2025 in Belgrade.



The event was organised by the Commissioner for Protection of 
Equality and UN Women, with the support of the Embassy of the 
Kingdom of Norway in Serbia, and brought together several dozen 
women from diff erent parts of the country, representatives of in-
stitutions, international organisations, civil society and the media.

EUpravo Zato was recognised as one of the media outlets that made 
a signifi cant contribution to increasing the visibility of women and 
girls in rural areas, and was awarded the Media Contribution Char-
ter for 2025.

This recognition further confi rmed the EUpravo Zato initiative’s 
commitment to promoting equality, social inclusion and Europe-
an values, particularly in the context of supporting women in rural 
communities.

Representatives of the initiative also took part in a panel discussi-
on dedicated to the media portrayal of rural women, while additio-
nal panels focused on empowering women’s entrepreneurship and 
exchanging good practices.

The EUpravo Zato initiative participated 
in an event held in Rogljevo near Negotin 

marking the completion of the project 
“Empowering Women in Rural Areas 

of Serbia to Recognise and Respond to 
Discrimination and Violence”.

Media Contribution Charter 
for 2025
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On the occasion of the second-round match of the European Championship 
played by the Serbian national basketball team in Riga against Portugal in Group 
A, EUpravo Zato and the Embassy of Portugal jointly organised a public viewing 
and social gathering.

The event was attended by numerous members of the diplomatic corps, in-
cluding the Ambassador of Portugal to Serbia, José Rui Velez Caroço, as well as 
the Head of the Mission of the Republic of Serbia to the EU, Danijel Apostolović, 
representatives of the embassies of Finland, Slovakia and Germany, and guests 
from the business and civil sectors. The event aimed to strengthen mutual un-
derstanding and partnership between Serbia, the Western Balkans and the Eu-
ropean Union, highlighting sport as an important tool for connection, dialogue 
and modern diplomatic cooperation.

EUpravo Zato and the 
Embassy of Portugal 

supported each other 
in Belgrade
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Recognising the importance of the EUpra-
vo Zato initiative, numerous high-rank-
ing domestic and international offi  cials 
chose this platform for exclusive state-
ments and appearances, further confi rm-
ing its credibility and strategic relevance 
as a bridge between citizens and Europe-
an institutions.
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EUpravo zato
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It is implemented with institutional 
support from the Ministry of Health 
of the Republic of Serbia, in part-
nership with the patient associa-
tion Women’s Centre “Milica” and 
the company AstraZeneca as do-
nor. Designed as a multi-year initi-
ative, it aims to become a platform 
for health education and coopera-
tion between the state, the medi-
cal profession, the civil sector and 
citizens, with the goal of embed-
ding a culture of prevention in Ser-
bia as a foundation of responsible 
attitudes towards health. This year, 

United for a 
Healthier Future

the Foundation expanded the scope 
of its activities in this area and as-
sumed a signifi cant role in the fi eld of 
prevention.

Throughout 2025, a particular focus 
was placed on prevention activities 
related to breast cancer and cardi-
ovascular diseases, given their high 
prevalence and signifi cant contribu-
tion to overall mortality in Serbia. The 
Foundation sought to broaden the 
reach of its programmes and engage 
a wider public through educational 
activities, awareness-raising events 
and participation, as well as through 
informational and educational cam-
paigns on social media.

The Prevention as a 
Guarantee initiative was 
launched in March 2024 
with the aim of raising 
public awareness of the 
importance of preventive 
healthcare and improving 
public health in the 
Republic of Serbia.
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Workshops for
Business Women
The year began with the 
implementation of the workshop 
“Strong, Healthy, Successful”, 
dedicated to breast cancer 
prevention.
This lecture was intended for members of the 
Association of Business Women of Serbia, the 
largest national organisation of women entre-
preneurs and a new strategic partner of the 
WMG Foundation. Within structured lectures, 
the workshop aimed to provide participants with 
support in psychological empowerment and 
overcoming emotional barriers, as well as to fa-
miliarise them with practical tools for maintain-
ing health, including breast self-examination and 
recognising other early symptoms of disease.
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In September 2025, the WMG Foundation, in 
cooperation with AstraZeneca, supported 
the Serbia Business Run event in Belgrade, 
promoting the importance of employee health, 
preventive healthcare and team spirit. The race 
took place on 25 September at Ada Ciganlija 
and brought together 9,337 participants 
from 496 companies, with the support of 
around 600 supporters. By participating in 
this event, the Foundation highlighted the 
#ForThePowerOfTheHeart campaign on social 
media, with the aim of raising awareness of 
the importance of a healthy lifestyle and the 
prevention of cardiovascular diseases.

In September, the WMG Foundation also 
supported “Race for the Cure”, a race dedicated 
to prevention and support for women suff ering 
from breast cancer, traditionally organised by 
the Europa Donna Serbia association. This 
event is the largest European sports event 
dedicated to women’s health, aiming to help 
organisations and healthcare institutions raise 
funds for breast cancer treatment, as well as to 
raise awareness of the importance of prevention 
and early detection of the disease.

Race for Health
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The conference titled “Heart Failure - The Silent 
Threat of the Modern Age” was held on 30 Sep-
tember and brought together leading cardiolo-
gists, numerous healthcare professionals and rep-
resentatives of the pharmaceutical sector, with 
the aim of highlighting the importance of timely 
diagnosis, available therapies and improved pa-
tient care in Serbia regarding heart failure and the 
prevention of cardiovascular diseases.

The conference was opened by Prof. Dr Zlatibor 
Lončar, Minister of Health of the Republic of Ser-
bia, and H.E. Edward Ferguson, Ambassador of the 
United Kingdom to Serbia and Montenegro.

The conference partner was AstraZeneca, and the 
institutional partner was the Ministry of Health of 
the Republic of Serbia.

Expert Dialogue on 
Heart Failure
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Fashion Show “Winners Are 
Among Us”
In October, Breast Cancer Awareness Month, the WMG Foundation 
organised a fashion show dedicated to women who have overcome 
this disease. The aim of the event was to draw attention to the prev-
alence of breast cancer, as well as the importance of prevention and 
early detection.

The event brought together representatives of the internation-
al community, including the ambassadors of the United Kingdom, 
Switzerland and Norway, the Deputy Head of the EU Delegation, and 
representatives of European embassies, as well as a large number of 
representatives from the Institute of Oncology and other oncology 
institutions, along with guests from the non-governmental and pri-
vate sectors.

By staging the “Winners Are Among Us” fashion show, the Founda-
tion combined art, humanity and social responsibility in unique way. 
By presenting women who have defeated breast cancer, it promot-
ed courage, solidarity, self-confi dence and female strength, as well as 
the importance of early diagnosis and preventive examinations. The 
show contributed to destigmatising the disease, encouraged wom-
en to take care of their health, and reminded the public that timely 
prevention is key to saving lives. Through a strategic communication 
approach, the Foundation ensured high visibility of the event via pro-
motion on social media, various news portals and print media.

In order to provide additional support to the fi ght against breast can-
cer, Wireless Media Group (WMG), as the parent company of the WMG 
Foundation, donated a multifunctional electrosurgical system to the 
Institute of Oncology and Radiology of Serbia, which will improve 
standards and safety of surgical procedures, thereby contributing to 
there being even more winners among us.
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Humanity During the Holidays
Maja was one of the participants in the fashion show “Winners Are Among Us”, 
implemented by the WMG Foundation in cooperation with partners within the 
“Prevention as a Guarantee” project, aimed at raising awareness of the impor-
tance of preventive examinations and early detection of breast cancer.

Due to health circumstances, Maja was unable to perform her primary profes-
sion. As a single mother of two daughters, she occasionally took on various 
jobs in order to provide stability for her family.

As part of support activities, the WMG Foundation engaged Maja to paint glass 
surfaces in the new offi  ce building with festive New Year motifs, in line with the 
values of solidarity and social responsibility that we uphold. This initiative sym-
bolically conveyed messages of perseverance, dignity and unity, emphasising 
that even smaller forms of support can have a signifi cant impact.

In addition, this activity triggered a chain of support within the community. 
After her engagement by the WMG Foundation, other actors also recognised 
Maja’s work and provided her with further opportunities, thereby creating a 
broader social impact and confi rming the importance of networking and soli-
darity-based action.
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EMPOWERING YOUNG PEOPLE



Education of Primary School
Pupils on Climate Change
The project titled “Empowering Young People: Education of Primary School Pupils on Climate 
Change” was designed with the aim of improving the level of knowledge about climate change in 
primary education across Serbia, providing pupils with the opportunity to develop understand-
ing, a sense of responsibility, and readiness for active engagement in addressing this global 
challenge. Through educational content focused on the causes and consequences of climate 
change, as well as potential solutions, the project contributes to strengthening environmental 
awareness among young people and laying the foundations for more sustainable societal de-
velopment.

The project began in September 2024, and during 2025 the WMG Foundation continued its ed-
ucational activities in partnership with the Borislav Pekić Primary School in Belgrade, which is 
part of the certifi ed Eco-Schools programme. Within the remaining two educational workshops 
led by Dr Jelena Milanković Jovanov from the University of Novi Sad, pupils from 2nd to 7th 
grade had the opportunity to gain basic knowledge about climate change in an engaging and 
age-appropriate way - from its causes and consequences to possible solutions.

The workshops were designed to encourage critical thinking, empathy towards nature, and the 
development of environmental awareness, with the aim of helping children understand how 
they themselves can contribute to protecting the planet. The fi nal step of this educational cycle 
was a practical activity of greening the schoolyard, during which pupils translated their knowl-
edge into concrete action. This practical activity was not only an opportunity to demonstrate 
what they had learned, but also to leave a tangible green mark in their school environment that 
will grow together with them.

As recognition for their eff ort, dedication and knowledge demonstrated throughout the edu-
cational process, pupils received certifi cates for successful participation in the project, further 
boosting their confi dence and motivation to continue caring for their environment.

Through such activities, the WMG Foundation aims to contribute to the development of edu-
cation for sustainable development and to encourage younger generations to understand and 
take responsibility for the climate challenges we face.
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Expansion of 
Cooperation
Since its establishment, the WMG Foundation 
has believed in the power of partnerships and 
the importance of cross-sector cooperation in 
achieving social goals. Partnerships with institu-
tions, civil society organisations, the academic 
community and the private sector form the ba-
sis of our work and are key to successful project 
implementation and long-term community im-
pact.

Through all activities in 2025, we continued to 
build responsible and strategic partnerships 
that enabled us to deliver projects and activities 
of high quality and broad social impact.
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Partnership with the Association 
of Business Women of Serbia (UPŽ)
The partnership with the Association of Business Women of Serbia was 
formalised through the signing of an agreement in February, further 
strengthening cooperation aimed at implementing joint initiatives in the 
fi eld of sustainable development and improving the position of women in 
the business environment. The focus of the partnership includes the eco-
nomic empowerment of women, the development of female entrepre-
neurship, the promotion of socially responsible business practices, sus-
tainable practices, and the improvement of women’s health.

Within this cooperation, the WMG Foundation supported the Catch the 
Idea competition and participated in marking the International Day of Girls 
in ICT, through an event held on 24 April at the Palace of Science. The aim 
of the event was to empower girls to overcome stereotypes when choos-
ing their future professions and to follow their own interests and talents.

As part of the same initiative, WMG hosted a visit by 17 pupils from the 
Stevan Sremac Primary School in Dobanovci, who had the opportunity to 
learn about the company’s work, speak with female leaders in the technol-
ogy sector, and gain insight into career development in information tech-
nology.

In addition, the WMG Foundation supported the Association of Business 
Women of Serbia in organising the annual 19th Flower of Success for the 
Go-Getter Women awards, including the Gender-Sensitive Company of 
the Year award and the international WIPO IP Enterprise Award.
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A Memorandum of Cooperation between the WMG Foundation 
and Women on Boards Adria (WOBA) was signed in Tivat 
during the ESG Adria Summit in April 2025. This established 
a strategic partnership aimed at improving gender balance, 
equal opportunities and social progress in the Western Balkans 
region.
The cooperation is based on mutual support, knowledge 
exchange and joint action, contributing to greater representation 
of women in management bodies and leadership structures, as 
well as the development of inclusive and sustainable business 
practices aligned with European standards. The memorandum 
includes a range of joint activities, including the organisation of 
events, workshops and conferences, exchange of information 
and knowledge, and mutual support through professional 
advice and the promotion of initiatives aimed at advancing 
gender equality.
In June 2025, the WMG Foundation and Women on Boards 
Adria (WOBA) organised a training session on gender-sensitive 
communication in the public sphere in order to strengthen 
participants’ capacity to recognise and change narratives that 
shape social norms and infl uence behaviour, decisions and 
expectations.
The training focused on practical tools for identifying and 
analysing gender narratives in everyday speech and media, as 
well as developing practical skills for inclusive and responsible 
communication.
The workshop covered topics such as the impact of language 
on shaping attitudes and expectations, the role of media 
in reproducing gender stereotypes, and concrete tools for 
promoting equality in everyday communication.

Partnership with Women on Boards Adria (WOBA)
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Premium Partner of the 
First CEBAC Summit
WMG (Wireless Media Group), as a premium partner of 
the fi rst Council of European Business Associations and 
Chambers (CEBAC) Summit, played a signifi cant role in 
shaping the dialogue on sustainability and technology 
during the event held in Belgrade.

The fi rst CEBAC Summit was organised under the slogan 
“The European–Serbian Business Bridge: Innovations in 
Sustainability, Technology and Talent”, bringing together 
leaders of European and Serbian companies, represent-
atives of governments and international organisations 
to advance cooperation in the fi elds of green and digital 
transition. The discussion focused on several themes: 
Serbia’s role as a hub for manufacturing and supply chains, 
challenges in human resource management, and digital-
isation.

Irena Petrović, Director of the WMG Foundation, took part 
in the panel discussion titled “How European companies 
implement their ESG strategies in the Western Balkans”, 
which addressed key challenges and opportunities for 
alignment with European ESG standards, as well as the 
need for a tailored approach that respects the local con-
text.
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Support for the Third ESG 
Adria Summit in Tivat
The WMG Foundation supported the third ESG Adria Sum-
mit, which focused on sustainability as a key value for the fu-
ture of the region and the world.

Irena Petrović, Director of the Foundation, participated in a 
panel dedicated to the impact of digital transformation, so-
cial media and artifi cial intelligence on the media landscape 
and ESG goals. She spoke about the role of the WMG Foun-
dation as a bridge between the media and socially relevant 
topics, as well as the importance of media in shaping a sus-
tainable future, particularly through responsible reporting, 
promotion of socially responsible initiatives, and raising pub-
lic awareness. The importance of encouraging young people 
and women in the business sector to engage in sustainable 
development initiatives was also highlighted.

The ESG Adria Summit brought together more than 700 
leaders, investors and experts from around the world.
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Plant a Tree
During 2025, the WMG Foundation made a signifi cant con-
tribution to a range of socially responsible initiatives that 
are part of the broader activities of Wireless Media Group 
(WMG). By supporting numerous initiatives and events and 
actively engaging in socially relevant topics, the Founda-
tion further confi rmed its role as an ally in the mission of 
social change.

A particularly notable contribution was support for Ser-
bia’s largest mass aff orestation project called “Plant a 
Tree”. Launched in 2019, the project resulted in the plant-
ing of an impressive one million seedlings across the coun-
try over fi ve seasons. The historic planting of the millionth 
seedling was marked on International Day of Forests in the 
Donje Podunavlje forest management unit in Ivanovo, in 
the presence of partners, project ambassadors and repre-
sentatives of the diplomatic corps.

The seventh season of the “Plant a Tree” project, under 
the slogan “One million seedlings is just the beginning”, 
offi  cially began at the end of October 2025, with the aim 
of planting an additional 200,000 seedlings at 50 locations 
across Serbia, bringing the total number of planted trees 
to 1,200,000 by the end of the season.

The “Plant a Tree” project has grown beyond an environ-
mental initiative and has become a movement bringing to-
gether institutions, companies and citizens around a shared 
idea thus creating a healthier and greener environment.
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The results achieved during 2025 confi rm that the WMG Foundation, despite un-
favourable global and regional circumstances, succeeded in maintaining stability 
and further strengthening its institutional capacity. The second year of work was 
marked by the consolidation of existing programmes, deepening of partnerships 
and a clearer positioning of the Foundation as a relevant actor in the fi elds of Euro-
pean integration, preventive healthcare and social resilience.

Through persistence in implementing its programmes and consistency in values, 
the Foundation has demonstrated that strategic focus, cooperation and long-term 
vision can compensate for limited resources and changing circumstances. A par-
ticular contribution was made in connecting diff erent sectors and stakeholders, 
strengthening an informed public, and encouraging constructive dialogue on key 
social and European topics.

The WMG Foundation remains committed to developing initiatives for economic, 
social and environmental sustainability, as well as improving regional cooperation. 
With a clear strategic direction and strong belief in European values, we continue to 
build the foundations of a sustainable, inclusive and democratic society, contribut-
ing in the long term to the European future of the Western Balkans.
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